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	Article 1
	10 000 bicycles

	Source: 
	http://travel.iafrica.com/destin/asia/1061222.htm

	Date:
	Aug. 11, 08

	Excerpts:  
	There are two popular markets in Beijing; suitably named the Silk Market and the Pearl Market. These markets also sell truck loads of counterfeit products and it's up to you to decide whether you want to support that sort of trade.

	
	

	Article 2
	Olympics Souvenirs: The Real Thing in a Pirate’s Paradise 

	Source:
	http://blogs.iht.com/tribtalk/travel/globespotters/?p=503

	 Date:
	Aug. 12, 08

	Excerpts:  
	Beijing is still a pirate’s paradise, a city where fake products are as plentiful as the real stuff, and it was known well that the New Silk Alley Market (Xiu Shui) is crammed with stalls selling branded athletic shoes, polo shirts, luggage and other items at suspiciously flexible prices, and nobody seems to care except, perhaps, the wronged designers. The writer bought a pair of eyeglasses at a reputable-looking optometrist’s shop. The specs carried a Chinese logo and cost 400 yuan, about $56, including single-vision lenses and an eye exam. At an up－market shopping mall shortly afterward, the writer saw an identical pair, with a European designer’s label on it, at four times the price.

	
	

	Article 3
	Olympics journal: Playing the bargaining game

	Source:
	http://chicagosports.chicagotribune.com/sports/college/cs-080812-olympic-journal-silk-market,1,3581755.story

	 Date:
	Aug. 12, 08

	Excerpts:  
	The city's famous Silk Market. The smiling and pushy clerks grab the consumer to give a "special price for a special friend" on everything from (fake) Rolex watches to Ralph Lauren shirts to Sony electronics. 

	
	

	Article 4
	Pearls, Polo Shirts and Knock-offs: Navigating Beijing’s Shopping Labyrinth

	Source:
	http://blogs.iht.com/tribtalk/travel/globespotters/?p=510

	 Date:
	Aug. 14, 08

	Excerpts:
	Best-known of the bargain beehives is the New Silk Market (Xiushui), a five story building (plus three more underground) on Jianguomeiwai Dajie at Xiushui Jie. It opened in 2005 to replace a lane of tumbledown stalls known for selling knock-offs of brand-name clothes, luggage and electronic goods.


	
	

	Article 5
	Beijing's other "gold rush" at Silk Street clothing market

	Source:
	http://news.xinhuanet.com/english/2008-08/18/content_9473475.htm

	 Date:
	Aug. 18, 08

	Excerpts:  
	With less than one week left in the Olympic Games, athletes, officials and spectators are pouring into the five-floor mall in the east of Beijing (Silk Market). Facing complaints and lawsuits by world-famous brands, the local government cracked down on fake goods and helped the market to establish its own brand in an effort to rehabilitate the mall's reputation. Hundreds of stalls selling fakes were cleared out of the market, and a tailored suit area of 1,000 square meters was established. 

	
	

	Article 6
	Venus & Serena: Gold Medals, And Even Time To Shop!

	Source:
	http://www.accesshollywood.com/article/10888/venus-and-serena-gold-medals-and-even-time-to-shop/

	 Date:
	Aug. 18, 08

	Excerpts:
	Venus and Serena are golden girls. Both Venus and Serena went to Silk Market. “One day, I tried to go to the Silk Market, but it was closed,” Venus said. “I went to the silk market though,” “And I got a great silk blanket that they made right in front of my eyes,” Serena continued. “Did you haggle?” she was asked. Serena joked “That’s what I do. I don’t even, I just, that’s my favorite thing to do is haggle — I do it for a sport. If it was an Olympic sport I would have the gold medal for sure!” A bargain game.

	
	

	Article 7
	DAVE BARRY: Shopping as a contact sport

	Source:
	http://www.bnd.com/285/story/431919.html

	 Date:
	Aug. 15, 08

	Excerpts:
	If you're the kind of person who enjoys shopping and lying, you would love the Beijing Silk Market. The item is totally legitimate. You are getting a very special price. What you're supposed to do, according to all the guidebooks, is bargain.
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	Olympics postcard: Chinese translations pure poetry

	Source:
	http://network.nationalpost.com/np/blogs/postedsports/archive/2008/08/16/olympics-postcard-fancy-pants.aspx

	 Date: 
	Aug. 16, 08

	Excerpts:
	Take the 100% authentic Polo shorts the writer’s colleague Cam Cole purchased during our recent trip to the haggle-and-scream-and-buy-all-the-knockoffs-you-can-carry Silk Street Market in Beijing.
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	In Beijing, bargain for bottom dollar

	Source:
	http://marketplace.publicradio.org/display/web/2008/08/15/beijing_shopping

	 Date: 
	Aug. 15, 08

	Excerpts:
	To the south side of town, to the tourist trap known as the Silk Market. This is Knock-Off City -- stalls upon stalls of fake Gucci bags and Rolex watches.

	
	

	Article 10
	Bootleg Haven Thrives Despite Olympic Crackdown

	Source:
	http://online.wsj.com/article/SB121945818392265941.html?mod=googlenews_wsj

	 Date: 
	Aug. 24, 08

	Excerpts:
	Beijing's Famous Silk Street Market Continues to Sell Counterfeit Wares as Long as They're Fuwa-Free. They were drawn by the market's longstanding reputation as a fun place to shop and bargain. And, perhaps, its equally longstanding reputation as a place to score fake designer goods. The Silk Market in central Beijing stands out as a symbol of the enduring struggle against counterfeiters. The lower floors are crammed with stalls selling all manner of fake fashion. They openly offer items of dubious origin, emblazoned with names such as "Polo by Ralphlauren," "Tommy Hilfiger" and "Dolce & Gabbana."
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	Nauru Wears Silk　Street

	Source:
	http://blogs.rockymountainnews.com/2008_summer_olympics_blog/archives/2008/08/nauru-wears-silkstreet.html

	 Date: 
	Aug. 25, 08

	Excerpts:
	Silk　street is an offshoot of the Silk Market, one of Beijing's famous shopping centers that's renowned as the place to haggle for fake DVDs, purses, watches or any number of items. It's a place that's famous not just for plagiarizing brand name goods but for flaunting their forgeries at prices.
Mr. Wang, general manager of the Silk Market, said "Old Silk Street has a bad name, not a good name. It impressed many foreign friends with its fakes. New Silk Street has an important mission to protect intellectual rights, especially in the Western world."

	
	

	Article 12
	A shopping "experience" at the Silk Market

	Source:
	http://blog.nola.com/olympics/2008/08/a_shopping_experience_at_the_s.html

	 Date: 
	Aug. 25, 08

	Excerpts:
	At the Silk Market, shopping isn't an activity. It's an experience, a first-class mental and physical workout. Shopping in China is great theatre.  Employing an effective "good cop, bad cop" strategy, we finally negotiated a "fair" price for a knockoff Louis Vuitton purse, which former Times-Picayune staff writer Josh Peter bought for his wife, Vanessa. I think the final price was 280 yuan, or $40. I purchased a long-sought English soccer jersey and shorts for about $30. (The jerseys alone are $100 online.)
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	Counterfeit China: Fake Goods Rife

	Source:
	http://www.guardian.co.uk/sport/feedarticle/7706759

	 Date: 
	Aug. 08, 08

	Excerpts:
	In most countries, counterfeited goods are sold under the counter. But not in Beijing, where copied luxury brand-names are openly for sale on the city's main street. At the Xiushui Market stallholders try to drown each other out, hawking their wares. 'Louis Vuitton, Chanel, Gucci, Prada' bellowed one woman, pointing to a treasure trove of ripped-off designers handbags. 'Polo, Polo Ralph Lauren' shouted another, gesturing to racks of counterfeited shirts. Fakes are illegal in China, and the government regularly announces 'strike hard' campaigns, ostensibly aimed at stamping out the trade. But in reality, police turn a blind eye. The business is simply too lucrative to shut down.
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	Where haggling is intense

	Source:
	http://www.jamaicaobserver.com/news/html/20080823T220000-0500_139394_OBS_WHERE_HAGGLING_IS_INTENSE.asp

	 Date: 
	Aug. 24, 08

	Excerpts:
	Beijing's Silk Street Market is a shopper's paradise. It stocks a wide variety of goods (never mind that some of them are knock-offs) at prices determined by the buyers themselves. Silk Street is a tourist destination, and with the lure of relatively cheap goods in the mix.
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	Olympic postcard for Friday, Aug. 22

	Source:
	http://www.contracostatimes.com/sports/ci_10263167?nclick_check=1

	 Date: 
	Aug. 21, 08

	Excerpts:
	Walking the narrow aisles, while being verbally and physically accosted by vendors on both sides, I felt like Clint Eastwood in ``The Gauntlet,'' but without the protection of a bus....The problem is you're not really sure what you're buying, because this is world headquarters for knockoffs. If you're OK with that, you negotiate a price. That's when the fun begins. Hysterical theatrics ensue, during which the sales person _ usually a young woman _ acts insulted by your initial offer. The process is a vigorous give-and-take, but if you stand your ground you can get a great deal . . . on something you probably didn't want in the first place.
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	The Silk Street showdown

	Source:
	http://www.cbc.ca/world/story/2008/08/20/f-silk-market.html

	 Date: 
	Aug. 20, 08

	Excerpts:
	Canadians find culture shock — and major bargains — at Beijing's famously aggressive shopping centreShopping at Beijing's famous Silk Street market is all about poking, prodding and pushing, but it's the customers, not the goods, who are being mauled. Some people here actually refer to it as the "Fakes Market." You can get some great deals, but it is notorious for knock-offs.
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	The deals I want; the trinkets, not so much

	Source:
	http://www.freep.com/apps/pbcs.dll/article?AID=/20080821/SPORTS17/808210395/1217/SPORTS

	 Date: 
	Aug. 21, 08

	Excerpts:
	I've been to two of the three so far (the Pearl Market, the Silk Market or the Dirt Market), and from what I can tell, they all specialize in the same stuff: knock-off clothes．．．
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	Ready for closeup? China prepares to welcome the world for the 2008 Olympics

	Source:
	http://www.smdailyjournal.com/article_preview.php?id=95777

	 Date: 
	Aug. 28, 08

	Excerpts:
	“Temporarily closed for the Olympic period,” read the sign on the Xi’an Cured Meat Buns restaurant, near the Silk Alley market, a tourism hotspot filled with knockoffs of designer clothes.

	

	Article 19
	Shopping on Silk Street with Bush Sr. And Other VIPs

	Source:
	http://voices.washingtonpost.com/livecoverage/2008/08/shopping_on_silk_street_with_b.html

	 Date: 
	Aug.14, 08

	Excerpts:
	Beijing's Silk Street Market is one of the capital's most beloved tourist destinations, but it's not for its silk. It's for the knock-offs--the LV purses, Dolce & Gabbana dresses, Tommy Bahama shirts, Ugg boots. In a turn of events that is making shoppers gleeful but is likely infuriating the companies that make these items, there was little evidence of that cleanup effort on Thursday. In fact, it looked like there was even more fake stuff than ever before.

	

	Article 20
	Business as usual for Beijing copyright pirates during Olympics

	Source: 
	http://www.chinapost.com.tw/china/_business/2008/08/18/170599/It's-business.htm

	 Date: 
	Aug.18, 08

	Excerpts: 
	China is awash in counterfeit DVDs, fake brand-name clothing, shoes and handbags, infuriating China's trading partners who say Western firms lose billions of dollars in sales each year as result. "Business is good. We've got a lot of new customers now due to the Olympics," said a young woman who gave only her surname, Wu, selling pirated Dolce & Gabbana, Polo, and other clothing at Beijing's Silk Street market.  With the Olympics underway, knock-offs of Polo, London Fog, Louis Vuitton and other big names were openly sold throughout the city.
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Article By: Lize de Kock 

10 000 bicyles?

Well, I didn’t count them, but, yes, there a lot of bicycles in Beijing. 

Right now, there’s bound to be even more going around as the local authorities have set measures in place to help clear up the sky, some of which include a halt on all construction in the city and a reduction in traffic.

This is to help improve the air quality for the duration of the Olympic Games. According to the BBC, it seems to be working as the Olympic stadium is a lot more visible now than it was when I visited the city in June. 

The stadium's elliptical shape resembles a bird’s nest and is the brainchild of Jacques Hertzog and Pierre de Meuron. It has an honorary place on the ceremonial axis of Beijing which extends from the Forbidden City and is part of the ancient city’s layout. 

At the moment, Beijing and the Olympics go together like chopsticks, but there are more than a few other lifetime experiences on offer in the city. 

"Hey lady, cheap price" 

First up — the shopping! Sure, Chinese produce are on offer all over the world, but the best prices on Chinese silk and pearls are to be found in, well, China. There are two popular markets in Beijing; suitably named the Silk Market and the Pearl Market. Bargain hard to make sure you have many pretty things to enjoy for years to come. 

These markets also sell truck loads of counterfeit products and it's up to you to decide whether you want to support that sort of trade. 

What a photogenic wall… 

Tourist-wise it is possible to visit different sections of the Great Wall of China from Beijing. It will take more or less an hour to get to Mutianyu or Badaling from the central areas of the city. Badaling is more popular and busier so if you want the grand structure to yourself, choose Mutianyu and go early. 

Remember to pack your walking shoes, your sunscreen as well as your camera and set aside enough time for a hike in the fresh mountain air and to take photographs. 

Entering the Forbidden City 

Back in Beijing, you’ll need at least half a day to visit the Forbidden City. Declared a UNESCO World Heritage Site in 1987, this is the largest collection of preserved wooden structures in the world. 720 000m² of halls, squares and almost nine thousand rooms makes it the world’s largest surviving palace complex. It was built during the Ming dynasty (1368-1644) and used as the imperial palace. 

The palace is called the 'Forbidden City' because no one could enter or leave without the Emperor’s permission, which meant that many people lived out their whole lives within these palace walls. By the time you’ve walked through the whole complex, your feet will be grateful for an era in which you can leave. 

Where one alone confronted tanks 

From one huge structure to the next, Tiananmen Square is the world’s largest public square and a historical site worth seeing. There is no parking around the square so it’s quite a walk to get there, even with a taxi — in this case especially, a bicycle may be your best bet. It's a worthwhile excursion even though it gets crowded and the smog fades out Chairman Mao's mausoleum and the many museums around the square. 

A place of myth and beauty 

The Summer Palace, in turn, is a relaxing and invigorating outing. Pack your own picnic lunch to enjoy with the scenery or simply buy some Chinese food from the vendors. 

Of all the structures here, the most cherished is the Long Corridor, an open air walkway with a roof to keep out the summer drizzle. It is the largest painted corridor in the world according to the Guinness Book of Records. There are over 8000 paintings on the corridor, which is 728 metres long. Some of these cover history, myths and legends while others are delicate or whimsical depictions of birds, flowers and pristine landscapes from a bygone era. 

The big, fat panda 

The currently popular panda can be found in the Beijing Zoo. It is possible to buy an entry ticket only to see the pandas, but since it takes a good 40 minutes to walk to the panda den, you may want to stay and have a look at all the other animals here. 

The new panda den built especially for the Olympics looks like a pretty decent home. Some of the pandas have also been chosen as mascots for the upcoming Olympics — could we possibly hope for a bit of kung-fu? 

If you’re there to experience this vast city during the Games, enjoy the feeling. Hopefully the dust will settle so that you, the athletes and the locals will share in the fresh air, whether it’s on the running tracks or the back of a bicycle. 

Read more about Lize's travels at www.parisandpomegranates.blogspot.com 
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Olympics Souvenirs: The Real Thing in a Pirate’s Paradise
Posted by Donald Morrison in Beijing, Shopping
My introduction to intellectual property protection in China came some years ago when I popped into a Beijing department store to buy a pocket calculator. I avoided the notoriously shoddy Chinese brands and grabbed one with a Japanese logo I knew and trusted. Only later did I notice that my calculator was a “Shrap.” It worked for two weeks.

Beijing is still a pirate’s paradise, a city where fake designer clothing, watches, toys and electronic goods are as plentiful as the real stuff. The New Silk Alley Market (Xiu Shui), a vast building just off busy Jianguomenwai, is crammed with stalls selling branded athletic shoes, polo shirts, luggage and other items at suspiciously flexible prices, and nobody seems to care except, perhaps, the wronged designers. Late each day the sidewalks outside many subway stations are covered with peddlers’ blankets bearing “Gucci” scarves and “Prada” bags. 

One line of fake goods, however, has become difficult to find in Beijing: Olympic merchandise. Several weeks ago you could buy T-shirts, tote-bags and key-chains with the Olympic rings on them for a fraction of what the genuine versions cost. No longer. “It’s getting too dangerous,” a vendor outside the Chaoyangmen subway station explained. With a zeal for intellectual property rights rarely seen in China, authorities are cracking down on sales of Olympic fakes. Though existing legislation was probably adequate, a new law was passed in 2005 banning Olympic piracy specifically. This rule is being enforced, with well-publicized seizures of bogus goods and fines of up to $7,000 for offending sellers.

So just about the only place left to buy Olympic souvenirs is in one of the official Beijing 2008 counters in major department stories, plus numerous free-standing Beijing 2008 stores. There you can get some of the 4,000 official Olympic-themed products, from refrigerator magnets (15 yuan, or about $2.20 at recent exchange rates) to replicas of the “Bird’s Nest” National Stadium, at various prices. The hottest-selling items feature the Fuwa, the five Olympic mascots. These cartoon-like creatures bear head gear freighted with symbolism: the flames leaping from Huan Huan’s head, for instance, are meant to suggest the Olympic Flame, and the horns sprouting from Ying Ying’s noggin indicate that he is an antelope from the politically sensitive region of Tibet. More than 300 versions of Fuwa umbrellas, neckties, commemorative medals and other geegaws are on offer. The stuffed-animal versions are the most popular, but the most expensive is a set of all five carved in jade for 290,000 yuan, or about $40,000.

The city of Beijing gets a 15 percent royalty on Olympic merchandise, and officials expect that sales will greatly exceed the $61.5 million for the 2004 Athens Games. Does this mean that China has learned a lesson about the importance of protecting intellectual property? The answer will have to wait until after the Games. But while counterfeit Olympic goods have virtually disappeared from Beijing streets, fake versions of non-Olympic items remain widely available. And not-entirely-fake versions. The other day I bought a pair of eyeglasses at a reputable-looking optometrist’s shop. The specs carried a Chinese logo and cost 400 yuan, about $56, including single-vision lenses and an eye exam. At an upmarket shopping mall shortly afterward, I saw an identical pair, with a European designer’s label on it, at four times the price.
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Olympic journal: Playing the bargaining game
By K.C. Johnson | Tribune Olympic Bureau 
1:20 PM CDT, August 11, 2008 

(a) Article tools
BEIJING - It's while consuming my post-midnight "training" snack of hops and barley that the realization strikes: It's time to stop spectating and start competing.

Time to channel my inner Kobe and enter the fray. Time, of course, to visit this city's famous Silk Market.

The Silk Market is a six-floor shopping center where the games away from the Games occur. It's where the competitive -- and often physical -- sport known as bargaining plays out with alternately smiling and pushy clerks, who grab you to give a "special price for a special friend" on everything from (fake) Rolex watches to Ralph Lauren shirts to Sony electronics.
This is no Olympic sport, which is just as well because even if medals were awarded, they could be fake gold. But it certainly is an exhibition.

"Your wife is very beautiful, but your price is very ugly," a 20-year-old clerk named Alia says to Orland Park's Paul Janik.

Janik is the uncle of Bradley Guzan, starting goalie for the U.S. men's soccer team and a Providence Catholic graduate. His wife Carla is currently engaged in a healthy debate over the correct price for a multi-colored scarf that may or very well may not be silk.

This is not going well. That's because, after initial smiles, Alia clearly isn't messing around. In fact, shortly after calling the Janiks "my favorite people" and offering "a special price just for you" in solid English, Alia is frowning.

"You're my first customer, and you want to kill me," Alia says. "You will drive me out of business."

As Michael Phelps knows, any dream worth pursuing isn't easy. Emboldened by the Janiks' exchange, I take a deep breath and I dive into the deep end of electronics. I need a microphone for my laptop. The degree of difficulty on this purchase? Somewhere around 3.5. But no smiling clerk is going to stop me from talking to my wife and two sons via the Internet.

At the first booth at which I slightly slow my pace to peruse, I'm pulled in. A smiling clerk offers to sell a pair of "Sony" headphones and microphone for 190 yuan, or roughly $27.

Most guidebooks and market veterans suggest countering with a price 10 percent of the opening offer and work only slightly upward.

Clerks punch in prices on calculators and then turn them over for customers to counter. I offer 19. She asks if I mean "American dollars." When I say "yuan," she throws up her hands and turns her back on me.

Even I can translate this. She's annoyed.

She then asks for my final price, which of course never is. I come back with 22 yuan.

The clerk points to the next booth, which translates to: You're wasting my time. But I'm not since, as I start to walk away, she asks for my "final, final price." I move to 28 Yuan.

She drops to 50 Yuan. I hold at 28 Yuan and start to walk away, which is when she gives me her "yes or no price" of 40 Yuan. The "yes or no" price is typically the tipping point, when the purchase either happens or not.

Not for me, not at 40 yuan. I walk away again. That's when the clerk says she will take "35 of my money." Sold.

I feel like the original Dream Team from Barcelona in 1992 crushing Angola. A pair of, ahem, "Sony" headphones and microphone for roughly $5.

The Janiks also are making headway. Alia had opened their gamesmanship by stating one scarf could be sold for 450 Yuan, or roughly $65. Within one counteroffer, Alia had dropped to 350 Yuan, a reduction of roughly $15.

The clerk then, not surprisingly, said further discounts would occur should Carla purchase two. Janik, displaying a steely reserve that might make her nephew proud, isn't swayed.

"Let me think about it," Janik says. "I have more shopping to do."

Paul, initially there merely as a "tagalong," joins the competition.

"Tell her to throw in a free hat," he says.

This clearly displeases Alia, who grabs his umbrella in retaliation. The Janiks, here as a contingent of 19 family members of Guzan's, are competing as intensely as their nephew.

More haggling ensues. Finally, two scarves for 350 yuan, roughly $25 apiece. Alia is now smiling and even poses for a picture with her customer. But she isn't coughing up any free hat. Paul does not medal in this game.

The Janiks head off in search of leather purses. I head to my hotel to test my headphones.

The best part is they actually work, at least for now. Gold!
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Pearls, Polo Shirts and Knock-offs: Navigating Beijing’s Shopping ...
Beijing is a great town for shopping. Quaint little stores everywhere, glitzy malls rising like mushrooms after a monsoon and, best of all, a local specialty: vast bazaars of cut-price stalls conveniently grouped under one municipally sanctioned roof. Or so my wife tells me. As a hopeless non-shopper, I reluctantly accompanied her on recent visits to four of these discount mega-malls. I found there are deals to be had for the hard-headed retail warrior who isn’t afraid to haggle - and for the rest of us, cheap entertainment.

Best-known of the bargain beehives is the New Silk Market (Xiushui), a five-story building (plus three more underground) on Jianguomenwai Dajie at Xiushui Jie. It opened in 2005 to replace a lane of tumbledown stalls known for selling knock-offs of brand-name clothes, luggage and electronic goods. Those brands are still in abundance at the new digs, though local officials insist the intellectual property issues have been addressed. Still, it’s hard to tell if that Lacoste or Nike is real, fake or made (badly) in China under some arcane licensing agreement.

A more compact version of the Silk Market is the three-story-plus-basement Yashow Market on Gongti Beilu in the Sanlitun entertainment district. My wife says a few of the shops there carry more stylish clothes than the Silk Market, but I can’t tell the difference.

I prefer the Panjiayuan, in southeast Beijing just east of Longtan Park. Also known as the Dirt Market, it began life decades ago as an unpaved field where people would spread blankets and peddle family heirlooms. Today it’s a sprawling antiques-and-curios district centered on a gigantic covered shed, though on weekends you can still find some blanket-based peddlers. Most of the genuine antiques were sold years ago, but you can pick up a knick-knack from the Qing Dynasty (1644-1911) or the Cultural Revolution (1966-76) for a few dozen to a few hundred yuan.

For jewelry, head to the Hongqiao Market, better known as the Pearl Market (above), two enormous buildings on Hongqiao Lu, near the Temple of Heaven. In addition to the usual sportswear and MP3 players, the market - true to its nickname - offers pearls of all shapes, varieties and provenances, both loose and already strung into bracelets, earrings, necklaces and other confections. The high-end shops on the older building’s fourth floor resemble expensive jewelry emporiums back home, only cheaper. Give them a pass and head for the third floor, a vast sea of more casual stands selling attractive pearls and non-pearl jewelry at great prices, provided you bargain.

Bargaining can be a pain or a giggle, depending on your attitude. At Beijing’s discount malls, shop assistants often shout enticements – in fluent English – at passersby. Yet only a sap would accede to their asking price. It’s not improper to offer one-third or even one-quarter of the initial bid, and to settle for something around half, perhaps less. I dropped into the Silk Market one evening looking for a clean shirt I could change into for dinner. After passing a dozen sportswear stalls, I lingered a few seconds too long at a place offering what looked like Ralph Lauren Polo knit shirts. “Only 100 yuan (about $14),” cooed the young saleswoman. I said nothing as I fingered the goods. “OK, 90 yuan,” she continued. I offered 30. “That’s insulting,” she said with a grin. “You Americans have no respect for human rights.” We both laughed. After five minutes of jovial banter, we settled at 45 yuan, about $6. After two washings, the shirt is much the worse for wear. Ralph would be mortified. My wife, however, is still wearing one of the 10 fresh-water pearl necklaces she bought as gifts at the Hongqiao Market for 80 yuan each, about $12. It looks terrific. But then, she’s the shopper in the family
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Beijing's other "gold rush" at Silk Street clothing market
www.chinaview.cn
    BEIJING, Aug. 18 (Xinhua) -- As China celebrates an Olympics winning streak that boasts the most Olympic gold medals ever, Silk Street, a famous bazaar once known for fakes, is seeing a boom of its own.

    With less than one week left in the Games, athletes, officials and spectators are pouring into the five-floor mall in the east of Beijing.
    "The last few days have seen the most customers in over three decades, and sales are growing by 10 percent each day," said Wang Zili, general manager of the Silkstreet Co. Ltd.

    From Aug. 8-14, more than 300,000 people visited the market, yielding sales of more than 100 million yuan (about 14.6 million U.S. dollars), according to Wang, who added that 80 percent of the customers were from overseas, including government or state heads from 19 countries.

    Anne Rogge, wife of Jacques, president of the International Olympic Committee, visited four times to buy jewelry and silk, Wang said.    Ji Mingren, owner of a silk shop in the mall, said NBA Houston Rockets player Dikembe Mutombo alone bought 11 tailored silk suits from him.

    "I gotta say, he is really tall," said Ji. "He seemed very satisfied with the suits, and said 'thank you' to me, in Chinese."    Ji said Mutombo promised last week to order more suits by mail when he goes back to the United States.

    Ji received orders for 49 suits from the International Boxing Association for the opening ceremony of the Olympics, and the teams of Canada and Spain ordered tailored sportswear.

    "This means that the quality of our garments has begun to win international recognition," said Wang. On his office desk were framed pictures of the Nauru and Venezuela teams marching into the National Stadium during the Aug. 8 opening ceremony in uniforms bearing the newly-established brand of SILKSTREET.
    "The Olympics brought us a rare opportunity and will push the market to work to improve its image," said Wang.

    The Silk Street market has become popular with overseas tourists, who have flocked there to buy counterfeit and knock-off luxury clothes and accessories since 1985.

    Facing complaints and lawsuits by world-famous brands, the local government cracked down on fake goods and helped the market to establish its own brand in an effort to rehabilitate the mall's reputation.

    Hundreds of stalls selling fakes were cleared out of the market, and a tailored suit area of 1,000 square meters was established. 
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Venus & Serena: Gold Medals, And Even Time To Shop!
By Whitney Frink & Jeremy Blacklow

BEIJING, China -- 

“Well, Congratulations,” Access Hollywood’s Shaun Robinson wished tennis champion sisters Venus & Serena Williams following their women’s doubles gold medal win at the Beijing Olympics. 

Venus and Serena are golden girls once again; still high from their doubles domination. And they were giddy after earning their second career gold as a team. 

“So, how does it feel,” Shaun asked.

“We’re so excited,” Venus replied. “I mean, we just, I mean, I don’t even want to take off my gold medal.”

“And how special is it to win it as sisters,” Shaun asked.

“It’s so exciting and we just, literally, got off the podium, so we’re so excited and I would much rather win with Serena than without her,” Venus replied.

But despite their busy Beijing schedules, the style-mavens still found time to shop!

“One day, I tried to go to the Silk Market, but it was closed,” Venus said. 

The Silk Market is a popular location for tourists looking to buy knock-off goods, and other Chinese tschotskes. 

“I went to the silk market though,” Serena chimed in.

“I saw you at the silk market,” Shaun said.

“Yeah! And I got a great silk blanket that they made right in front of my eyes,” Serena continued.

“Did you haggle?” Shaun asked.

“Are you kidding?” Serena joked. “That’s what I do. I don’t even, I just, that’s my favorite thing to do is haggle — I do it for a sport. If it was an Olympic sport I would have the gold medal for sure!”

Copyright 2008 by NBC Universal, Inc. All rights reserved.
This material may not be published, broadcast, rewritten or redistributed.
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DAVE BARRY: Shopping as a contact sport
By DAVE BARRY

McClatchy Newspapers

BEIJING --

If you're the kind of person who enjoys shopping and lying, you would love the Beijing Silk Market. 

The Silk Market is a jam-packed seven-story building, very popular with tourists, where you can buy a LOT more than just silk, including clothes, jewelry, luggage, watches, sunglasses, gadgets, knickknacks and, for all I know, missile parts.

These items are sold out of 1,700 tiny stalls manned by salespersons who apparently have been drinking caffeinated coffee nonstop since 1993. You walk through long, narrow, crowded aisles between the stalls, and at every stall you pass a salesperson, usually a woman, who tries to lure you in via such subtle sales techniques as grabbing your arm. If you respond by displaying any interest at all - and by "displaying any interest," I mean "not walking briskly away" - the salesperson will thrust a merchandise item into your hands and make the following points:

1. The item is totally legitimate. If it's supposed to be a Prada purse, it's a real Prada purse. If it's a painting of the Mona Lisa, it's the ORIGINAL Mona Lisa, by Leonardo Da Vinci, and not some cheap knockoff Mona Lisa such as the other vendors will try to sell you.

2. You are getting a very special price. Even though the salesperson has known you at this point for less than 15 seconds, she has taken a powerful liking to you, so she has decided to give you a price so ridiculously low, so totally crazy, that she will lose money on the deal and be forced to leave the vendor business and become a homeless person who must survive by selling personal bodily organs. That is how much she likes you.

What you're supposed to do then, according to all the guidebooks, is bargain. Whatever price the salesperson gives you, you're supposed to take her calculator and punch in a counter-offer that is half or less. During the ensuing bargaining process you're supposed to remain totally hardnosed, if necessary walking away with the salesperson pursuing you (which she will do).

I am terrible at this. Whatever opening price the salesperson gives me, my impulse is to say: "Well that sounds reasonable!" Or: "Are you sure you're making enough on this?" Somewhere in the basement of the Silk Market, in the salespersons' lounge, they have my picture on the wall with a sign that says, in Chinese, "Do NOT let this man walk past your stall! He paid $17,400 for a Batman pencil."

On the other hand, when my wife is in the Silk Market, she turns into Tony Soprano. I watched her negotiate the purchase of a silk table runner and two small stuffed pandas, and it was genuinely terrifying. (For the benefit of men reading this, I should explain that a "table runner" is a thing that you would never in one billion years think of purchasing.)

My wife spent 10 solid minutes going toe-to-toe with the stuffed-panda salesperson, the two of them handing the calculator back and forth like Olympic table-tennis champions, haggling intently over a difference of approximately two dollars. My wife, who is usually a very honest person, kept saying, with a straight face, things like, "I have a very specific budget for these." As if before we left for China we sat down with our financial records and did a detailed spreadsheet analysis of our stuffed-panda needs vs. resources, and we concluded that we could go as high as $6.38 per panda, but if we went a penny over, the trip was off.

Anyway, my wife always got her price. If you ask me, she should be placed in charge of the federal budget; the government would spend WAY less money, and as a bonus it would have a nice supply of silk table runners.

But enough about shopping. Time for today's:

OLYMPICS UPDATE: China is still winning. The big heartbreak Wednesday was that their women's gymnastics team beat ours, and in the spirit of Olympic harmony I will refrain from pointing out that, even though the minimum age in that event is supposed to be 16, some of their women appeared to be more like 7. Maybe the Chinese calculate ages in Celsius. Or maybe it's like the Silk Market bargaining system, where the official minimum age is viewed as merely an opening offer. In any event, I see no need to make allegations of cheating, so let's just forget about this whole thing and move on to today's:

CORRECTION: In yesterday's column about badminton, I misspelled the name of Guatemalan player Kevin Cordon. I apologize. In my defense I want to note that in the same column I correctly spelled Prapawadee Jaroenrattanatarak, Poompat Sapkulchananart and Porntip Buranapraseatsuk. So by the time I got to Kevin Cordon, my fingers were exhausted.

ABOUT THE WRITER
Dave Barry is a Pulitzer Prize-winning humor columnist for the Miami Herald. Readers may write to him c/o The Miami Herald, One Herald Plaza, Miami, Fla. 33132. 
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Olympics postcard: Chinese translations pure poetry

By Bruce Arthur 

There is poetry out there in the world, in all different ways and all different languages, but the poetry of languages colliding is a personal favourite. It's too easy to make fun of Chinese signs with humorously mistranslated sayings, since if you were trying to translate your English signs into Mandarin, with its approximately 22-triillion characters, you might experience a typo or two yourself.

But it's still a pleasing thing, especially when it actually sounds like poetry. Take the 100% authentic Polo shorts my colleague Cam Cole purchased during our recent trip to the haggle-and-scream-and-buy-all-the-knockoffs-you-can-carry Silk Street Market in Beijing. They retailed for about $9, and they might melt right off his body if worn in rain, or in the face of a stiff wind. But they would still be worth it, if only for the writing on the washing instructions tag. As Cam wrote, they read:

"Men's Collection. Unintentionally with individuality and nonchalantly with sensibility. The Sun Rises, Clouds Drift By, The Wind Gusts, Trees Become Lush Nature Produces."

Truth is supposedly beauty — though try telling that to, say, the organizers of the Opening Ceremonies here — and boy, ain't that the truth. I mean, some of us prefer to be intentionally with individuality, but hey, they are communists here. Though to be honest, in the Silk Market, it's a little hard to tell.
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In Beijing, bargain for bottom dollar
Tess Vigeland: This is Marketplace Money from American Public Media. I'm Tess Vigeland.

Some Americans are lucky enough to be watching the Olympics in person. They'll see several sides to China: the shiny Olympic park on one hand; a few blocks away, the gritty underbelly. Marketplace's Scott Tong tells us the shopping experience reflects different sides of China as well.

Scott Tong: Shopping trip one: an official excursion hosted by the Olympic media center. On an air-conditioned bus, our guide welcomes us and we're off to the White Peacock Art World.

This is where you buy a traditional Chinese something to bring home and display: a rug, a painting, a carving. It looks like a giant museum gift shop. The jewelry lady slides open the cabinet to show me a jade pendant. One hundred bucks, all the prices are listed. I smile and walk away; she smiles back. Upstairs, a local artist demonstrates painting with bees wax -- 70 bucks for an original. And on the way out, we all get a gift box with a jade frog inside. All in all, a very civilized, non-invasive experience.

Now to the south side of town, to the tourist trap known as the Silk Market. This is Knock-Off City -- stalls upon stalls of fake Gucci bags and Rolex watches. 

My friend Paul Salo was eyeing some khaki shorts. How much? The seller whips out a calculator and pecks.

Salo: One-ninety!

Seller Girl: OK? It's good quality.

About $30 U.S. is the opening price. Let the games begin.

Salo: We're going to cruise around first?

Seller Girl: No come back . . .

Two minutes in, we're down to 20 bucks.

Seller Girl: OK, 100, you want to buy for now?

And then 15. We walk away. She starts shouting after us.

Seller Girl: Eighty OK?

Twelve dollars, seven . . . Paul Salo stops.

Salo: Five bucks for a pair of shorts?

We turn around to go buy the shorts and try to confirm the price. She shushes us. "Shhh -- don't tell the other customers the good price you got."

So we walk away feeling pretty good, although Beijing veterans say folks like Paul probably paid double or triple the local price. Maybe they should rename the Silk Market the Fleece Market.

Well, here's the nicer way to look at it:

Edward Felcyn: We bought six propaganda posters.

Edward Felcyn of Los Angeles is in town for the Olympics. He and two buddies ventured into a tchotchke stall and got roped into a bargaining session that ended up with eight purchases.

Felcyn: And there was like, there's some with like, a sickle, there's one with like Nixon I think getting stepped on. Hahaha . . .

Felcyn knows they probably got ripped off, but the buyers and sellers all walked away happy. By the way, he's converted to bargaining.

Felcyn: We should start a negotiation practice at the local mall.

Felcyn's friend Chris Lowebrunner wants to take it even further and start negotiating during public radio pledge week.

In Beijing, I'm Scott Tong for Marketplace Money.
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Bootleg Haven Thrives Despite Olympic Crackdown
Beijing's Famous Silk Street Market Continues to Sell Counterfeit Wares as Long as They're Fuwa-Free

By SKY CANAVES
August 24, 2008 12:57 a.m.
BEIJING – The scene outside the six-story glass and steel Silk Street market was hectic. Half a dozen tour buses were parked outside and dozens of drivers waited for their passengers. Meanwhile, hundreds of tourists poured in and out of the building, quite a few wearing the bright yellow passes issued by the International Olympic Committee around their necks.

They were drawn by the market's longstanding reputation as a fun place to shop and bargain. And, perhaps, its equally longstanding reputation as a place to score fake designer goods.

While Chinese authorities have taken aggressive efforts to protect Olympics-related intellectual property, the Silk Market in central Beijing stands out as a symbol of the enduring struggle against counterfeiters.
Silk Street has become central to the Olympic experience. Games organizers highlight the market as a "must visit" on their English language Web site. Former President George H.W. Bush paid a visit on Aug. 11, as did Yao Ming's father. Members of 80 Olympic delegations have visited the market so far, says general manager Wang Zili, and the day's Legal Evening News features a captioned photo of Anne Rogge, wife of IOC chief, having Chinese-style clothes made at Silk Street.

Everyone, that is, except for brand owners who have been engaged in years of legal wrangling to force the market to clean up its act. Their success has been mixed, at best. While the upper floors of the market are now given over to selling silks, jewelry and custom-made clothing, the lower floors are crammed with stalls selling all manner of fake fashion. They openly offer items of dubious origin, emblazoned with names such as "Polo by Ralphlauren," "Tommy Hilfiger" and "Dolce & Gabbana."
Sun Weide, a spokesman for the organizing committee of the Beijing Games, known as Bocog, said "the Silk Market has nothing to do with Bocog," and referred questions to the Beijing municipal authorities. The government of Chaoyang district, where the Silk Street market is located, did not respond to questions about anti-counterfeiting efforts at the Silk Market. A spokesman for the Beijing Administration of Industry and Commerce, which regulates retail businesses in the capital, said "it's not appropriate for us to comment on a specific market."

At one of hundreds of handbag stalls in the basement, a seller cheerily admits that her other bags are fakes. But not the one she's trying to sell to a customer.

"The others, no, not genuine," she says, in fairly fluent English (a must for working in this competitive environment). "But this is the real quality, that's why I must ask a higher price."

Nearby, two saleswomen forcibly dragged a female tourist into their stall, shouting at her to buy their so-called Gucci purses.

The place looks to be thriving today, but that wasn't the case a few years ago. In 2004 Silk Street was, in fact, a street lined with makeshift stalls and facing demolition. Vendors were told to move to a new mall next door in a proposal that was supported by the U.S. Embassy, which saw it as an opportunity for China to crack down on the sale of pirated goods. But the stall owners didn't want to move and the project became mired in allegations of conflict of interest between the government officials overseeing the construction and developers. That's when property developer Zhang Yongping stepped in. He bought up the rights to the Silk Street name and took over construction of the new mall, which today boasts 100,000 square-feet of retail space and several times as many vendors as before. Mr. Zhang says he hopes to take the Silk Street brand global by setting up similar retail ventures in Canada, South Africa and elsewhere.

Mr. Zhang, whose company rents the stalls to vendors, denies that counterfeit sales are a serious problem at Silk Street.

"Public sale of the products with fake brands is not allowed, but some times, in some cases, people could still buy them here, depending on the customers' demands," he says. "This is just like the sale of cocaine, though its sale is illegal in the United States, the U.S. is still the world's largest market for the sale of cocaine, because the demand is there."

But the Olympics have shown that when Beijing puts its mind to something, it gets done. And when it comes to the intellectual property associated with the Beijing Games, authorities have shown little tolerance for unauthorized uses.

"China is not always known as a country that's as aggressive in the protection of its intellectual property as some other jurisdictions. But it has been very aggressive in using whatever means to protect the Olympics," says Steven Toronto, a Beijing-based partner at the law firm of Morrison & Foerster, which has advised the Games organizers on intellectual property issues for the past seven years.

In 2005, the central government enacted legislation specifically to protect the intellectual property associated with the Games in order to make it easier to take action against infringers than usual. While it's not unusual for host countries to enact such rules, in China, where there are plenty of good laws on the books, enforcement is typically the bigger concern.

"Having the laws is important, but having an economic incentive to use the laws is equally important," says Mr. Toronto.

The Olympics seem to have provided a clear incentive. Authorities have brought hundreds of cases against companies and individuals making unauthorized use of Olympic symbols such as the five rings, the mascots (known as Fuwa), and even representations of the Bird's Nest stadium. There have also been efforts to rid the capital of some of the most rampant DVD piracy ahead of the Games. In recent weeks, shops in the capital have replaced shelves full of the latest Hollywood releases with older Chinese titles.

Even at Silk Street, there's no sign of counterfeit Olympic merchandise around. In fact, Games souvenirs may be among the few real deals in store. Immediately to the left of the main entrance, there's an official Bocog-approved Olympics merchandise counter.

The placement of the store "would seem to deter sellers of fake Olympic licensed products," says IOC spokeswoman Emmanuelle Moreau. "We would always encourage our staff to respect brand integrity by not purchasing counterfeit goods."

Aug. 25, 08

http://blogs.rockymountainnews.com/2008_summer_olympics_blog/archives/2008/08/nauru-wears-silkstreet.html

Nauru Wears Silkstreet
Tonight, the Olympic delegations from Ethiopia and Nauru will not be wearing Adidas as they parade through the Bird's Nest for the last time. They will not be wearing Nike. Or Reebok, or Roots, or Polo Ralph Lauren.

They'll be wearing Silkstreet.

If you've never heard of that brand, there's a good reason: it's only sold in one place in the entire world.

Silkstreet is an offshoot of the Silk Market, one of Beijing's famous shopping centers that's renowned as the place to haggle for fake DVDs, purses, watches or any number of items. It's a place that's famous not just for plagiarizing brand name goods but for flaunting their forgeries at prices that make Wal Mart seem elitist.

But George Wang (pictured above), general manager of the Silk Market, wanted to change his store's image. He tired of the hassles from the brand names, tired of watching his vendors ignore international property rights.

The answer, as he saw it, was to create a new brand of clothing for the market. In January of this year, Silkstreet was born.

"I think it is very important," he told me in his sixth-floor office last week. "Old Silk Street has a bad name, not a good name. It impressed many foreign friends with its fakes. New Silk Street has an important mission to protect intellectual rights, especially in the Western world."

The new brand includes a line of shoes, ties and even porcelain, all made at factories near Beijing. Wang raves that goods can go from the factory to the Silk Market floor in less than 18 hours.

Wang also believes that the Olympics have given the Silk Market an opportunity to showcase their new product through a partnership with two unlikely countries. 

The tiny nation of Nauru -- an island in the South Pacific with a total area of just over eight square miles and a population of less than 14,000 -- has only one Olympian, weightlifter Itte Detenamo. 

But before leaving for Beijing, one of the members of the Nauru delegation was told that the Silk Market could make tailored suits quickly. So on August 4, Detenamo showed up and asked for a suit for the Opening Ceremonies. The suit was fitted and ready by the next day.

Word got around to Ethiopia, which ordered 60 of the Silk Market's suits for the Closing Ceremonies.

Wang said he's thrilled that Olympians are wearing his merchandise at such a visible event. He believes it will go a long way toward proving that the Silk Market is becoming a place to buy legitimate goods.

Some brand names pay vast sums to sponsor an Olympic team. Wang says that the Ethiopia and Nauru delegations received no such "special action" and even went through the traditional Silk Market process of paying for their merchandise.

"No discounts," he said
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A shopping "experience" at the Silk Market
BEIJING -- Shopping will never be the same after a recent trip to the famed Silk Alley Market.

At the Silk Market, shopping isn't an activity. It's an experience, a first-class mental and physical workout.

Shopping in China is great theater. And the Silk Market is pretty much the Carnegie Hall of Beijing.

Here's what the Fodor's tour guide said about it: "The intensity of the bargaining and the sheer number of goods available are pretty much unsurpassed anywhere else in the world."

You can find just about anything you want here but the main items are silk goods, jeans, luggage, men's suits and knock-off women's accessories, like purses and shoes. There's also a healthy collection of kitschy "Maomorabilia."

The vendors are the real gems at the Silk Market. Ninety-five percent of them are young women, and they are more aggressive than mixed martial arts champions. The narrow lanes between the market stands serve as the perfect gauntlet for their attacks. From the moment you enter, they are in your face, offering all manner of crafty come-on lines: "Mistah, you be good husband. Buy you wife scarf." "Sir, you handsome. You want T-shirt. Me make you deal." "USA, No. 1." And on and on it went, down ever lane, around every corner.

If you happened to be wearing one or more of your Olympic pins then you were swarmed by vendors willing to offer a "discount" in exchange for the useless piece of metal. Note to self: Next time I go to China bring that drawer full of discarded Kentucky Derby and Super Bowl pins.

The fun part, though, is when you actually get down to making a deal. No prices are displayed. The girls type their price into a calculator. This is your cue to feign complete and utter shock. At which point, you enter a counter offer, which, in turn, merits an Oscar-worthy portrayal of disbelief by the vendor. Back and forth you go, sometimes for 20 or 30 minutes, until you finally arrive at a deal. 

The key to scoring a great deal, of course, is being willing to walk away, which is easier said than done. One woman, who could not have weighed more than 90 pounds, actually tried to pull me down a flight of stairs when we attempted to leave midway through a negotiation. I nearly blew out my knee.

Employing an effective "good cop, bad cop" strategy, we finally negotiated a "fair" price for a knockoff Louis Vuitton purse, which former Times-Picayune staff writer Josh Peter bought for his wife, Vanessa. I think the final price was 280 yuan, or $40.

I purchased a long-sought English soccer jersey and shorts for about $30. (The jerseys alone are $100 online.) Others bought shoes and cashmere scarves.

I'm certain we got ripped off but somehow we felt like winners when we left.
http://www.guardian.co.uk/sport/feedarticle/7706759
Counterfeit China: Fake Goods Rife 

1:07am UK, Friday August 08, 2008 

Holly Williams, Sky News Producer 

In most countries, counterfeited goods are sold under the counter. But not in Beijing, where copied luxury brand-names are openly for sale on the city's main street.

Fake luxury goods are sold openly around the country

At the Xiushui Market stallholders try to drown each other out, hawking their wares. 'Louis Vuitton, Chanel, Gucci, Prada' bellowed one woman, pointing to a treasure trove of ripped-off designers handbags.

'Polo, Polo Ralph Lauren' shouted another, gesturing to racks of counterfeited shirts.

The touts at the market are well-versed in all the latest trends from Europe and the US. 'Beckham is a football player, and Victoria is his wife' explained a woman with a display of Victoria Beckham Rock and Republic Jeans - on sale for just £10 a piece.

Fakes are illegal in China, and the government regularly announces 'strike hard' campaigns, ostensibly aimed at stamping out the trade. But in reality, police turn a blind eye. The business is simply too lucrative to shut down.

Economists estimate that the trade in counterfeited goods is worth about £300 billion a year. That, astoundingly, is over 5% of global trade.

From fake medicine, to pirated DVDs, and even copied motorbikes, China is the hub of the counterfeit trade, and by far the world's biggest transgressor of intellectual property laws.

Things are different, though, when it comes to protecting China's own copyright.

The Fuwas - Beijing's five adorable Olympic mascots - are plastered all over official Olympic merchandise, and on sale at licensed shops around town. The government has prescribed stiff fines and jail terms for anyone caught faking them.

But Sky News found people daring enough to flout the law.

At the Xiushui Market, one hawker first showed off a drawer of counterfeited Tiffany silver, before revealing a cornucopia of fake Fuwa key rings.

'If you want to buy in bulk, my boss can negotiate directly with the factory, ' she offered.

On the street outside the market, another man proffered up the contents of several large plastic bags - a job lot of fake Fuwa t-shirts and caps, available in every size and colour. Indistinguishable from the real ones, they cost just a sixth of the price.

Even grandmothers are in on the act. Outside a public park two elderly ladies sidled up to foreign visitors offering them fake, glow-in-the-dark Fuwas. 'Hello, Olympics,' was their sales pitch.

For years, the Chinese government has paid little more than lip service to intellectual property laws. Now, with its own Olympic trademark to protect, China finds itself unable to do so.

The country - long the centre of the world's counterfeiting industry - has successfully faked its own Olympics.
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	Where haggling is intense

	BY KIMONE THOMPSON Sunday Observer senior reporter thompsonk@jamaicaobserver.com
Sunday, August 24, 2008


Beijing's Silk Street Market is a shopper's paradise. It stocks a wide variety of goods (never mind that some of them are knock-offs) at prices determined by the buyers themselves. A dream, right? Sure.

That is, of course, until vendors start to pull and hang on to you, as if restraining you will change your mind about seeking better prices or wanting to view goods in other booths.

For the faint of heart, it is truly a trying experience, for the haggling that goes on doesn't even begin to compare to that of downtown Kingston.

Friends told me before I left Jamaica for China that it would happen, but I didn't understand to what extent it was true. I had to go, though, for Silk Street is a tourist destination, and with the lure of relatively cheap goods in the mix, I couldn't stay away.

The first booth at which I stopped had jackets. Not work jackets, just the kind that keeps you warm. I wanted to test the bargaining theory so I asked how much one of them was.

"I'll give you good price," came the reply from one of the young girls tending the booth. After searching for the colour and size I wanted, she pulled a calculator from among the stock and punched in RMB 800 (US$124). I shook my head, telling her it was too much.

"How much you want [it for]?," she asked thrusting the calculator in my direction.

"Wow, it's really up to me," I thought. I was at once excited and scared because I didn't know how much it really valued and didn't want to be over-charged. I punched in 600.

"No," came the reply. "I don't make profit." This time she punched in 750 and said she was giving me a good price because I was a pretty girl and because she was my friend.

Still, I refused, and attempted to walk off for I wanted to see what else was available and whether the prices would change. If I were telling this tale to my friends I would be speaking in patois so I would've been able to say, "Missis, a who tell mi fi dweet?"

The woman grabbed my wrist and pulled me back towards her.

"No, my friend. Come back. I give you good price," she said with a string of other pleas which I can't remember now.
"No, I want to look somewhere else. I no longer want the jacket," I protested.

An older woman, who seemed to be the supervisor or boss, came to her aid. She held my other arm, telling me I couldn't go and I was to give them another chance.

"Friend, you can't do that. You said you wanted it," she said.
She then pulled out another calculator and asked how much I wanted to pay for the jacket. Even if I had really wanted it, by this time I had lost interest and just wanted to leave.

I punched in 500 this time and she countered with 550. Again I refused and the restraint and the pleading started all over again. I managed to pull away some minutes later, wondering whether crossing the Chinese border meant I had given up my right to choose and to change my mind at will.

The modus operandi at every single stall was the same, with the mild variation in intensity being a degree or two less on the part of the vendors.

I remember, too, a booth that had silk scarves. The first price I was quoted was RMB 300 (US$46). "Ridiculous," I thought. After I walked off, the young woman followed me, all the while lowering the price until she got to RMB 50 (US$7.69). At that point, I said 'yes', turned around and went for the scarf. I walked away thinking I had won, but had I?

That day, I spent about an hour there and never made it off the first floor, but I had had enough of the constant back and forthing to give me a terrible headache. And I wasn't the only one. Some of my colleagues from other countries on the Beijing International Media Centre-sponsored trip also said they felt drained after visiting the Silk Street Market.

In spite of their aggressive tendencies, the vendors are generally very friendly and they like to engage in conversations about where shoppers (who are almost always tourists) are from. They also make a habit of collecting souvenirs, such as pins and small currency from shoppers.

I know it's called a market, but get the images of local markets that sell ground provisions out of your head. Spread out on five upper floors plus two in the basement, the Silk Street Market sells clothes, silk, shoes, handbags, sporting goods and equipment, jewellery, belts, electronics, carpeting, scarves and Chinese souvenirs of all types. The only exception is that what would be individual stores inside a mall are reduced to booths inside the market. 
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Olympic postcard for Friday, Aug. 22

By Jeff Faraudo
Staff writer
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Had my most exhilirating, harrowing, exhausting experience of the Olympics on Wednesday afternoon. I went shopping at the Silk Market.

A six-story mall in the midst of Beijing, the Silk Market is flea market juiced by a serious cocktail of steroids and speed. Walking the narrow aisles, while being verbally and physically accosted by vendors on both sides, I felt like Clint Eastwood in ``The Gauntlet,'' but without the protection of a bus.

You don't really shop here, you try to survive. There is nothing like this in America. The tiny cubicle shops offer everything, including clothing, electronics, jewelry, trinkets and bolts of silk. They will tailor you a new suit in 24 hours. ``Special price today, just for you.''

The problem is you're not really sure what you're buying, because this is world headquarters for knockoffs. If you're OK with that, you negotiate a price. That's when the fun begins.

Hysterical theatrics ensue, during which the sales person _ usually a young woman _ acts insulted by your initial offer. The process is a vigorous give-and-take, but if you stand your ground you can get a great deal . . . on something you probably didn't want in the first place.


http://www.cbc.ca/world/story/2008/08/20/f-silk-market.html
The Silk Street showdown

Canadians find culture shock — and major bargains — at Beijing's famously aggressive shopping centre
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By Simon Dingley, CBC News 

Shoppers search for bargains at the Silk Street market in Beijing. (Simon Dingley/CBC) 

Shopping at Beijing's famous Silk Street market is all about poking, prodding and pushing, but it's the customers, not the goods, who are being mauled.

The Silk Street vendors — who sell everything from watches to wallets, ties to tea sets — have to be among the most aggressive business people in the world.

They literally run after you offering a better deal, wielding calculators from their hips like gunslingers. If you decline, they offer their "best price."

"You need shoes?" one barks in my face. Another, mere centimetres away, yells at me to buy a purse for my wife.

They have to be loud to compete against other vendors and to be heard over the din. Hands tug on my arms, trying to direct me into their booths. 

As I walk down an aisle, a middle-aged woman literally grabs my arm and yanks me into her stall, hoping I'll buy some golf shirts. A petite young woman stands in the middle of another aisle, blocking my escape. When I try to go around her, she shifts on her feet like an NHL defenceman blocking a forward heading for the net.

You have to see this to believe it. For those who are not shoppers (i.e. me), the market can only be described as an assault on the senses. Within three minutes of strolling through its jam-packed aisles, I can't wait to get out.

Shopping as Olympic sport

The Silk Street market, known in Beijing as Xiushie Jiu, is a six-storey, 28,000-square metre building. Inside, more than 1,600 booths sell everything from draperies to jeans to electronics.

Some people here actually refer to it as the "Fakes Market." You can get some great deals, but it is notorious for knock-offs.

"Shopping here should be an Olympic sport," says Noella TenEyck, of North Bay, Ont., who came to Beijing for the Summer Games. 

TenEyck found herself competing against vendors for the gold in the sport of haggling.

"It was culture shock," says TenEyck, who bought some jewelry for her daughter. "It's not something you do at your local store in your hometown. Some of them didn't like to budge, especially [at] the souvenir shops." 

TenEyck's friend, Carol Suffern, of Aurora, Ont., considered herself a savvy shopper — until she took on the Silk Street mob.

"It is just a totally different world," she said. "They physically grabbed me. I'm not used to being touched, grabbed and cornered. They blocked my way.

"I was fresh and energetic when I went in; I was drained — exhausted — when I left. It was quite an experience. It's exhausting and overwhelming."

Suffern managed to escape with a shirt for just $6. It was all worth it.

"It's an experience; it really is," she said. "And you can get some amazing deals."

'Never make eye contact'

"As Canadians, we're not used to people being in our face when we're shopping," says Canadian Leslie Belliveau. "But as soon as you even look at something in there, they are on you right away."

Belliveau and her husband, Denis, are currently living in Mongolia, brought there by Denis's job in the coal industry. Belliveau visits Silk Street four or five times year and now basks in the bartering.

"I'm a shopper," she says. "I love the shopping here in China. I think it's the best … A [North Face] jacket, it's like $100 in Canada. You can buy it here for $20!"

She advises Canadians to forget the way they shop at home and adapt to the local culture. One tip she has for shoppers: never make eye contact with the vendors when walking through the market.

The dance of negotiaton

I took her advice and ventured back to the market looking for a gift for my wife.

I found a beautiful, brightly coloured silk scarf. The vendor said the price was 800 Chinese yuan (about $124). This is outrageously expensive, but I'd been told this might happen. Vendors sometimes ask sky-high prices in the hopes tourists will have trouble figuring out the exchange and pay the price.

Belliveau had advised me to offer less than 10 per cent of the asking price.

So I countered: "30 yuan." That's about $4.60 Cdn. The vendor immediately countered with "30 dollars" (or about 195 yuan) — another attempt to throw me off my game.

And so the dance of negotiation began. Both of us tossed out figures. The vendor repeatedly asked me: "Why are you so tough?"

She tried to shame me into paying more. When that didn't work, she asked me how much I pay for coffee in Canada. I could tell where this was going.

She was suggesting I wanted to buy a silk scarf for the price of a cup of joe.

I responded: "I don't want to play the coffee game." The vendor then spat out in reply: "This is no game. This is no game!" 

Again, I remembered Leslie Belliveau's advice: "Always be ready to walk away." 

As I started to leave, the saleswoman's price dropped dramatically. We struck a deal: 70 yuan, or about $11, for the scarf.
http://www.freep.com/apps/pbcs.dll/article?AID=/20080821/SPORTS17/808210395/1217/SPORTS

The deals I want; the trinkets, not so much
Aug. 21, 08
So I went to the Pearl Market, which should not be confused with the Silk Market or the Dirt Market. Actually, I think it's OK if you confuse them. I've been to two of the three so far, and from what I can tell, they all specialize in the same stuff: knock-off clothes and what the Chinese call "tchotchkes."

You have probably heard about the negotiations in these markets. Basically, the vendor gives you a number -- say, 140 yuan, or 20 bucks. You counter with, like, five cents. The vendor says he would lose money. At some point, you both pretend to walk away -- which, given how crowded these markets are, is not easy. Then you turn around and agree to a deal.

I'm normally not much of a negotiator, but I have an advantage here: I don't actually want any of this stuff.

I've been to these kinds of markets in a number of countries, and I enjoy the experience, but it's always important to ask yourself, "If I saw this in a mall in the U.S., would I buy it?" The answer is almost always no. It seems like a good deal because it's cheap, but if you don't want it, why buy it?

So I found myself looking at something and walking away.

http://www.smdailyjournal.com/article_preview.php?id=95777

Ready for closeup? China prepares to welcome the world for the 2008 Olympics
Aug. 28, 08
BEIJING — With days to go before the Olympics — a time when most host cities are set to offer the world a warm greeting — Beijing seems wary. 

Hotels are empty as stricter visa rules keep visitors away. Police in bulletproof vests and with bomb-sniffing dogs prowl roadways. Peddlers have been told to clear off the streets, and unsightly restaurants have been closed. New postal rules prohibit the mailing not only of explosives, but any pastes, electronics and “unidentifiable metal objects.” 

Even in the hills outside Beijing, farmers who have turned their farmhouses into rustic inns have been told by police to turn away one group of would-be guests. “Foreigners! Oh, that’s a bit troublesome,” said Sun Fuwang, proprietor of the Spartan Fuwang Farm Home near the tombs of China’s last imperial rulers. 

Alongside stunning sports venues, new subway lines and floral displays, Beijing is rolling out restrictive measures dampening any festive feeling ahead of the Aug. 8-24 games. 

“It’s like they’re getting ready to throw a great party and then trying to restrain the partygoers,” said Bob Dietz of the New York-based Committee to Protect Journalists, who couldn’t get a visa despite 20 years of travel to China. “They’re not ready to welcome the world.” 

Chinese officials have defended the moves as necessary to prevent terrorism and keep out what a Foreign Ministry consular affairs official called “hostile forces.” The list of disaffected groups is long, from unemployed workers to foreign activists critical of China’s policies on human rights. 

But the mood contrasts with the lavish, meticulous preparations for an Olympics long billed as the celebration of an open, modern China. It shows just how shaken Chinese leaders are by unforeseen, tumultuous events this year. 

Freak snowstorms that paralyzed the south and an earthquake that killed nearly 70,000 people revealed vulnerabilities at home, while a Tibetan uprising against Chinese rule and protests against the Olympic torch relay exposed the government’s lack of acceptance abroad. In between, police said they foiled plots by Muslims from China’s Central Asian borderlands, one to blow up a Chinese airliner, the other to kidnap Olympic athletes and journalists. 

In recent weeks, ordinary Chinese have acidly paired the calamities with the five whimsical Olympic mascots: Beibei the fish with the snowstorms, Jingjing the panda with the Sichuan earthquake, Huanhuan the Olympic flame with the torch relay, Yingying the Tibetan antelope with the Tibet protests and Nini the bird either with a train derailment in April or soaring inflation. 

With the games drawing near, the communist leadership called in senior government and provincial officials last month to put them on notice that there should be no security glitches. More than 440,000 people have been mobilized for security for the games, from crack commando squads to neighborhood watch patrols, and leaders are trying to temper public expectations for a superb games. 

“In the beginning, the Beijing municipal government says they want to have the best games in Olympic history. Now they say a ’high-quality Olympics with Chinese characteristics.’ They have lowered expectations,” said Jin Canrong, an international affairs expert at Renmin University. “If the games go without incident, that will be successful.” 

Beijing’s games still could please. The city’s $40 billion makeover has transformed the ancient, often dull low-rise capital into a metropolis of 24-hour bustle. Traditional culture puts a premium on being a good host. Normally unruly Beijingers have been told how to cheer for foreign teams and to line up for buses instead of pushing onboard. 

All the security efforts are drawing attention to something Chinese leaders have hoped to play down — that China is still a police state, if a chaotic one. They are also raising questions about whether a festive Olympics is possible. 

Nightspots near the Worker’s Stadium and Worker’s Gymnasium, where boxing and other events will be held, have been ordered shut for the games, as a security precaution. Elsewhere, bars and restaurants which often stay open until the last patron leaves, have been told 2 a.m. is the limit. 

Rural Chinese who flock to the capital to seek redress for grievances that local officials ignore already have been sent home, while known dissidents have been jailed, put under watch or told to leave. 

Arbitrary enforcement of rules, long a staple of life in China, is falling hard on ordinary Chinese. As construction sites are shut down in July to try clear the city’s notorious smog, and small restaurants closed for being dirty or other unspecified reasons, many of the city’s migrant workers — who make up more than a fifth of Beijing’s 18 million people — will be left without pay. Many are leaving. 

“Temporarily closed for the Olympic period,” read the sign on the Xi’an Cured Meat Buns restaurant, near the Silk Alley market, a tourism hotspot filled with knockoffs of designer clothes. At the also-shut Old Sichuan Homestyle restaurant nearby, an employee said he and his five co-workers were soon leaving for home near Sichuan, out of money. 

“Those of us who don’t have licenses all have to close,” said Zhao Jingchun, a plump, middle-aged laid-off factory worker who runs a small crepe stall to make money. She planned to flout the restrictions. “No matter how strict they are going to enforce the rules, I have to work. I need to eat.” 

The tighter visa requirements keeping foreigners out have been accompanied by recurring police checks on places where foreigners live and orders for those properly papered to register at local police stations. 

The sweeping controls have reinforced perceptions that the government wants to head off even legitimate protests. 

“Some security measures are understandable. Look at the United States after the 9/11 terrorist incidents,” said Xu Youyu, a retired philosophy lecturer and frequently outspoken critic of government policies. 

“But the system in China doesn’t have to give the same considerations to civil liberties. The government is strengthening control and supervision over people who have no intention of disrupting the Olympics. This is a violation of basic human rights and undermines the promises made when bidding for the Olympics,” Xu said. “This is intolerable.” 

With the city feeling emptier and less lively, those left feel part of an elaborately staged event meant to show a perfect but unreal Beijing to the half-million athletes, journalists, dignitaries and tourists expected to come to the games. 

“It’s not about having people enjoy the Olympics. If nobody came that would be a successful Olympics,” said Anne Stevenson-Yang, an American private equity consultant in Beijing. “It’s theater. The foreigners are there as props but the fewer the better.”
Aug 14, 2008
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Shopping on Silk Street with Bush Sr. And Other VIPs
The Washington Post

--Ariana Eunjung Cha

Beijing's Silk Street Market is one of the capital's most beloved tourist destinations, but it's not for its silk. It's for the knock-offs--the LV purses, Dolce & Gabbana dresses, Tommy Bahama shirts, Ugg boots.

 A few weeks before the Olympics began, Chinese police swept through the streets and said that this time they were serious about intellectual property violations. Shops filled with pirated DVD were shut down and vendors were forced to remove fake items with big name labels from shelves. Places like the Silk Street market, which was already suffering from a slowdown in tourists because of new visa restrictions, seemed doomed.

 In a turn of events that is making shoppers gleeful but is likely infuriating the companies that make these items, there was little evidence of that cleanup effort on Thursday. In fact, it looked like there was even more fake stuff than ever before.

 China is so proud of the market that it has assigned a reporter from the state-run CCTV news station to "Silk Street Watch." 

 Each day this week, the evening news has reported that another new political figure or celebrity has been shopping there. 

 Former U.S. president George H.W. Bush on Monday came to buy six silk nightgowns. State media reported that "Bush bought six gowns for 1,800 yuan (250 U.S. dollars). One was dark blue with an embroidered dragon on the back." Zimbabwe's First Lady Madame Grace Mugabe left with pearls, clothes and silk. New Zealand's Governor-General Dame Silvia Cartwright bought pearls and T-shirts. 

 "The Silk Street Market continues to "exert its magnetism" on tourists from everywhere, the CCTV anchor declared.
 August 18, 2008
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Business as usual for Beijing copyright pirates during Olympics
By Dan Martin, AFP


BEIJING (AFP) - China has muffled dissidents and thinned out its notorious traffic for the Beijing Olympics, but its brazen peddlers of counterfeit goods are proving tougher to bring to heel.
 

Despite a half-hearted crackdown meant to curb embarrassing copyright theft during the Games, sellers of China's vast array of counterfeit goods say they are ringing up bumper sales to bargain-hunting Olympic visitors.

 

Some spruikers are even brashly wearing counterfeit versions of the blue and white Olympic volunteer shirts now-ubiquitous in the city.

 

"Business is good. We've got a lot of new customers now due to the Olympics," said a young woman who gave only her surname, Wu, selling pirated Dolce & Gabbana, Polo, and other clothing at Beijing's Silk Street market.

 

Merchants at that and other fake-goods emporia had reported a crackdown in recent months as Beijing moved to sweep the city's less-savoury elements such as prostitution under the rug during the Games.

 

But despite finding a slightly less varied selection, several shoppers said it looked like business as usual.

 

Many shoppers running the gauntlet of pushy vendors in Silk Street's narrow corridors did so with the official yellow badges of Olympic visitors hanging from their necks.

 

"It's the same as before except the vendors seem a little more polite. But the prices are higher too," said Kristian Joergensen, 28, a Danish teacher whose brother-in-law competed for Denmark in archery in Beijing.

 

Joergensen, who visited the market six years earlier, bought 10 pairs of Dolce & Gabbana underwear for 175 renminbi (25 dollars).

 

"Then we saw someone else selling them at 10 pair for 50 yuan. Oh well," he said.

 

China is awash in counterfeit DVDs, fake brand-name clothing, shoes and handbags, infuriating China's trading partners who say Western firms lose billions of dollars in sales each year as result.

 

The United States filed a case against China in April last year at the World Trade Organisation over the problem.

 

Vendors said a pre-Olympic crackdown had shut many factories of fake goods, with authorities especially targetting luxury brand knock-offs such as Gucci and Calvin Klein.

 

But with the Olympics underway, knock-offs of Polo, London Fog, Louis Vuitton and other big names were openly sold throughout the city.

 

"You want Adidas? No problem," said a woman vendor, pulling a pair of fake Adidas trainers -- priced at 250 yuan -- from a concealed box at the Yashow Clothing Market.

 

The five-story complex is just 200 metres from a shiny new official Adidas store.

 

A store at the market selling pirated DVDs also continued operation, although it had moved from the first floor to a less-conspicuous sixth-floor room and the selection was thin compared with a few months ago.

 

"We'll get more next week. You come back," said a woman minding the room. 

 

Some longtime Beijing visitors weren't surprised. 

 

"I knew they wouldn't shut this place up. It's too much of a money-spinner," said Don Lessem, an American living in Mongolia who visits Beijing frequently and was shopping at Silk Street. 

He clutched a bag containing several Armani shirts and New Balance sneakers bought for just a few dollars each. 

 

Vendors at the complex, whose parking lot was jammed with tourist buses, brashly sported Olympic volunteer shirts to give their illicit sales a Games gloss. 

 

"The management gave them to us to wear," one young female vendor told AFP. 

 

"It's to show our Olympic spirit!"
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